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Introduction
A debate on designing connectivity
The idea of a seminar on “designing connectivity” arose from the 
belief that it is timely to have a debate on such issue, connected 
to the other two important key words of the day, creativity 
(creative industries) and sustainability. These topics are in fact 
attracting increasing attention on a research level, on the level 
of practice and on the level of policies. They are seen as key 
issues to help drive the profound change the society is living, 
that is economical, social, environmental and civic.
These topics need therefore a deeper and more conscious 
discussion that this seminar has tried to start by bringing in the 
same room some of the professionals that can steer the change 
toward desired solutions.

The main aim of the seminar has been to learn by discussing, by 
debating, by sharing experiences and insights, and by identifying 
hot-spots and synergies. To start a prolific debate it is in fact 
fundamental to understand key themes, challenges and first 
solutions. The secondary aim has been to give a contemporary 
meaning to the word connectivity, that is a much used word 
nowadays but often with a low level of consciousness. 

When we talk of connectivity per se we are not talking about 
anything new: connectivity means relationships and these have 
ever existed – between humans, between companies, between 
social actors in general, shaping the society we live in. What has 
changed is the approach and the tools we have at our disposal; 
challenges are wider and we face a borderless world. The 
initiative has therefore used these key-words – connectivity, 
sustainability, creativy – not as a wrapper around old problems, 
but as a way to address core problems.

Finally the focus proposed is not to be considered a panacea for 
todays challenges, but it can surely provide feasible ways for 
development as a transversal focus that could bring together the 
perspective  of practitioners, researchers and policy makers.
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The role of the British Consulate General
The British Consulate General in Milan and the British Embassy 
in Rome, through their Science & Innovation Sections, have 
for a long time been actively engaged in the development and 
organisation of conferences, initiatives, events and workshops 
with the aim of enhancing exchanges and partnerships between 
Italy and the UK in all fields of science and technology. 

In service design, technology is combined with function 
and aesthetics to deliver innovative solutions to companies, 
territories and individuals. The change in economic and social 
conditions in western nations - from a manufacturing society 
to a an information and service  based economy - gives an ever 
increasing importance to the role of service design. 
The creation of collaborative networks constitutes the 
framework for service innovation. 

With Designing Connectivity we aimed at comparing interesting 
cases from both Italy and the UK, discussing about experiences 
to identify common grounds for a dialogue which can lead to 
future joint projects. We hope that this initiative will be just the 
beginning of a deepening awareness and that it will be followed 
by other opportunities, to establish mutual collaboration and 
new fruitful exchanges between Italy and the UK.
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Action
The preparation of the seminar 
has been dedicated to defining the 
boundaries and the overlapping 
areas of design and connectivity. The 
activity has consisted in defining the 
main themes, approaches and tools 
related to three different levels of 
application for the topic: individuals, 
SMEs, places.
Related to this, experts working in Italy 
and in UK were invited to participate 
at a one-day seminar/workshop.

Aim
The intent has been to describe the 
characteristics of the three chosen 
levels. This has created a common 
framework to stimulate the collective 
discussion and create the basis for 
shared activities.

Tools
Designing Connectivity Kit
A “kit” was created for participants, 
containing the description of the 
framework and a brief overview of the 
three levels of designing connectivity.
The “kit” has included also the program 
of the seminar and the profiles of all 
guests.

Framing
Understanding the topic



Sustainability is a key social issue, increasingly thought of 
as behavioural change as well as technological and technical 
improvement, requiring not only local engagement and 
implementation of real solutions, but also framing and thinking 
about them creatively. 
Designers can help with these issues both through direct 
creative input and through facilitating new processes that 
enable all stakeholders to help address the problems directly, 
while envisioning a desired future. Design and creativity can 
in fact rethink and give meaning to tools and technologies that 
help people connect, understand and develop processes of 
collaboration, where they can be facilitators and enablers.

The mentioned behavioural change started through the 
development of ICT technologies, and is nowadays branching 
out to underpin new ways to work, produce, socialise, be creative 
and live. Behavioural change for sustainability is the output of 
novel social mechanisms that are interesting to be looked at 
on many levels: people, companies, organisations, institutions, 
all of which come together to exchange knowledge, to share 
experiences, to find solutions, to discuss and confront. 

Collaboration and connectivity are key words that feed 
visions and scenarios of sustainable and collaborative futures. 
Here collaborative scenarios result in networks as complex and 
dynamic systems, difficult to grasp in structure and function, 
and difficult to be governed since flexibility is one of their main 
component. Collaborative Networks can be a new way to read 
and map out the society, towards the sustainable (social and 
economical) change that many are already envisioning.
Design can offer services, strategies, visions, tools and techniques 
to build (or to design) collaborative networks, as complex and 
adaptive systems. It can help creativity spark, it can make 
implicit situations explicit with words and representations, it 
can help manipulate representations to envision a change, it can 
negotiate differences of interests and points of view.
One of the design lenses for doing this is that of Service Design, 
as a set of activities involving both services for companies 
and places. Specific themes here could be related to co-
creating services and involving communities (local, creative, 
of practitioners), enabling mechanisms of crowdsourcing, co-
working and co-designing services.

Building and activating Collaborative Networks 
Towards Sustainability
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Connectivity is the 
keyword that frames the scenario described. 

This is defined by micro principles that underpin 
it as one of the interesting topics that the creative 

industry is lately dealing with.
Access – one of the main advantages in networks is 

the possibility to access information and opportunities 
coming from other members

Interdependence – networks do not exist without the 
exchange of relationships. These determine sharing knowledge, 

problems, risks and opportunities, but also using each other’s 
resources and developing a common identity

Adaptability – networks are dynamic and flexible systems, with no 
definite shape. Their structure can be rearranged and re-imagined based 

on the situation, and their members can be differently activated to respond 
to current needs

Resilience – because of their adaptability, well-established networks are also 
resilient structures that could be able to drive a fast growing and changing society.
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Connectivity 
touches society at a number of different 

levels:
At the level of individuals – increasingly people are 
building self-organised communities and/or wider global 
networks, based on common interests and objectives, 
where it is possible to share experiences, to develop 
understanding, to create together.
At the level of companies – industry is rethinking its 
own collaboration mechanisms, where the need for 
more flexible and less formalised ways of knowledge 
sharing, producing and selling is emerging.
At the level of places – regions and cities are becoming 
diffuse systems where geographical borders lose 
meaning, while relationships become the focus of 
culture and identity for the territory.
At the level of institutions – every citizens should/
want to be able to prompt change and improvement, 
starting from micro issues in their neighbourhood 
up to bigger national problems.



Individuals: connecting people for 
social change

Connectivity is the capacity of 
systems to link up and communicate, 
in order to exchange valuable 
resources and information. 
Thanks to the evolution of social 
technologies in the last years, this 
capacity has increased exponentially, 
provoking profound changes in 
economy, society, culture. This is a 
structural change that deserves to 
be investigated by designers (among 
other professionals), since it touches 
the ways individuals become citizens 
through the infinite struggle of 
socialisation and opens up new paths 
for innovation. 

Connecting to generate social change 
is one of the main modern challenges 
since the strength of the “WE” is 
looked at with great expectations: 
open source movements, crowd-
sourcing platforms, solidarity 
purchasing groups are just few of 
many yet undiscovered possibilities. 
Designers have therefore expanded 
their interests to understanding 
methods, tools, and techniques to 
design exchange relationships and 
enabling platforms that allow people 
with common interests to meet 
up (to connect) for action, it being 
sharing a car or mapping the human 
genome.



Companies: connecting SMEs and 
design for innovation

The main actors in this specific 
area of intervention in the Italian 
landscape are generally local and 
national institutions working on 
territorial and entrepreneurial 
development. Specifically these 
are local development agencies 
and companies incubators, both 
public and private. These actors 
are nowadays increasingly looking 
at linking up with universities and 
research centres.
In terms of national activities aimed 
at promoting the link between 
design and SMEs the Italian 
situation is quite fragmented. The 
system of actors is well developed. 
Nevertheless real projects and 
other kinds of interventions don’t 
live up to the system – actions are 
seldom developed in a networked 
collaborative way and are often 
overlapping. A connected and 
collaborative approach amongst all 
actors (companies, design industry, 
universities, research centres, 
institutions) is instead desirable.
The support of design and the 
promotion of a link between design 
and industry are developed by a 
scattered number of actors. Such 
initiatives stop at the initial stage, as 
soon as funding is over.

Places: connecting and 
collaborating for sustainability

Territories are places where skills, 
knowledge, culture, and material 
goods are integrated, and as such they 
are of interest to develop (to design) 
strategies for local development. 
These can be based on promoting 
sustainable change for places and 
people, as processes that enable 
the creation of networks between 
public and private institutions, 
people and/or communities aiming 
at economical, social, cultural and 
environmental change.

Few principles explain the 
relationship between design and 
territories:
Knowledge. Territories are a medium 
for knowledge. They can multiply the 
value of local knowledge, matching 
local and global networks to spread 
innovation amongst enterprises, 
social actors, communities.
Connections. Our daily environment 
has a network shape, because 
it is made of relationships and 
interactions that take place in real 
time, despite great distances. This 
is as well the nature of a territorial 
system. Thus this is observable not 
only from a physical/geographical 
point of view, but also as an area 
with a central role for sustainable 
socio-economical development.



Mapping
Gathering perspectives

Action
The second part of preparation has 
been dedicated to understanding the 
areas of interest of all participants 
through visualizing the connections 
between the topics they had 
suggested.
A questionnaire was compiled by each 
participant, from which keywords 
have been extracted to build a visual 
map.

Aim
The aim of this phase has been to 
share working areas, interests and 
competences, as well as sharing 
perspectives. 

Tools
Questionnaire
Designing connectivity map
A designing connectivity map was 
designed to describe the common 
areas of interest, the approaches, the 
themes and the highlights emerged 
from the questionnaires.



«The social innovator, the subversive engineer, the 
entrepreneur can all start their journey without 
too much planning ahead, because they know they 
will be joined by others along the way, and even if 
they don’t failing is cheap.»
Alberto Cottica | Project Leader, Kublai

«Design of experience as well as objectives and 
artifacts is also a key opportunity facilitated by 
new technologies, as it is exploring different 
dimensions of technology driven innovation across 
the creative industries including new ways of 
working/engaging with clients and consumers.»
Jeremy Davenport | Co founder and Director, CIKTN

«Design thinking is important here. when 
conflicts cannot be resolved (rarely) the design 
decisions must be according to context, research 
and negotiation.»
Adam Thorpe | Reader, Central Saint Martins College

«One of the biggest challenges is the qualitative 
nature of the data that research tends to return, 
dificul to interpret into policy especially in the 
short term.»
Clare Brass | Founder, SEED Foundation

«Every collaborative community as an “hero” that 
made it start and develop. his/her role is crucial 
to motivate the group and provide it with the 
courage to act.»
Anna Meroni | Senior Lecturer, Politecnico di Milano

Tips on Connectivity
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Four main areas of connectivity emerge 
in the map, each one developed in micro 
themes, projects, key-words, interests 
and approaches. Nevertheless the 
map shown is not to be considered an 
exhaustive map of connectivity; this is 
the perspective of the speakers of the 
seminar. It is therefore a starting point 
for discussion.



Sharing
Exchanging insights

Action
All participants took part in the 
sharing process by presenting a chosen 
experience, while involved in one of 
three working tables concerning the 
themes of either individuals, SMEs or 
places. During the day three thematic 
workshops have been conducted, 
during which people have exchanged 
ideas, discussed on suggested topics 
and explored possibilities for future 
activities.

Aim
The aim of this phase has been to 
understand connectivity through 
a common ground and vocabulary, 
sharing interests and perspectives 
to create the basis for future shared 
activities.

Tools
What-Why-How map
This activity has used a facilitation map 
to share the What? Why? and How? 
of designing connectivity, as a tool 
that helps identify the main current/
future topics for action. Discussion 
has been carried out during three 
half-day workshops. The different 
design approaches, experiences and 
case studies have been shared by each 
participant.



1. Individuals: Connecting 
people for social change

Moderator: Marzia Mortati 
INDACO Dep., Politecnico di 
Milano
Discussant: Stefano Maffei 
INDACO Dep., Politecnico di 
Milano

Emily Campbell 
Director of Design, Royal 
Society of Arts

Alberto Cottica 
Project Leader, Kublai

Cristina Favini 
Sales and Retail Design 
Manager, Project and Content 
Manager “Weconomy”, Logotel

Katie Mills 
Knowledge Transfer 
Consultant at the University of 
the Arts London 

Matteo Pozzi 
Creative Writer Logotel, 
Editing Director & Blogger 
Weconomy

Ben Reason 
Director and Founder, 
Live|Work

2. Companies: Connecting 
SMEs and design for 
innovation

Moderator: Venanzio Arquilla 
Researcher, INDACO Dep., 
Politecnico di Milano
Discussant: Giuliano Simonelli 
INDACO Dep., Politecnico di 
Milano

Clare Brass 
Director, SEED Foundation

Jeremy Davenport 
Co-founder and Deputy 
Director, Creative Industries 
KTN 

Eleonora Gonnella 
Assistant Director, Innovhub

Mark Leaver 
Global Markets Advisor, 
Creative Industries KTN

Roberto Santolamazza 
Director, Treviso Tecnologia

3. Places: Connecting 
and collaborating for 
sustainability

Moderator: Beatrice Villari 
INDACO Dep., Politecnico di 
Milano
Discussant: Anna Meroni 
INDACO Dep., Politecnico di 
Milano

Alessandro Belgiojoso 
Project Leader, 100 cascine

Irene Cassarino
Senior Innovation Expert, 
Experientia

Rosie Farrer 
Development Manager, Public 
Services Lab, NESTA

Camilla Masala 
Service Designer, Experientia 

Alison Prendiville 
Deputy Director of C4D, 
Course Director MDes 
Innovation and Creativity in 
Industry at London College of 
Communication, University of 
the Arts

Adam Thorpe 
Reader, Design Against Crime 
Research Centre (DAC), 
Central Saint Martins College 
of Art and Design

People



Starting with the bold question 
‘Can the creative industries lead us 

to a more sustainable future’, this 
CIKTN project researched the 

current position of the UK’s creative 
industries (CIs) on sustainability; 

exploring what the CIs wider impact 
on sustainability could be and what 

needs to happen on an individual, 
sector and policy level to achieve this. 

The need for the CIs to reduce their 
direct footprint, apply their creative 

persuasion, and promote technology 
and innovation for sustainability, as 
well as nine opportunity areas were 
highlighted, e.g. strengthening the 

sustainability business case, and 
joining up sustainability activity, 

cross-sector collaboration, and 
government policies.

https://ktn.innovateuk.org/web/sustainability

Katie Mills

Thinking, connecting, cooperating, 
collaborating, participating, peering, 
trusting, swarming, empowering, 
democratizing, futurizing, sharing: 
the future has already changed. 
Weconomy explores the meaning 
of collaboration that redefine 
individuals as well as companies 
and places, because these hold the 
promise of a new future, that is 
open, participative, transparent and 
based on sharing, reputation and 
collaboration. 
www.weconomy.it

Cristina Favini e Matteo Pozzi

Kublai is a collaborative environment 
for design and creativity. It was born 
with the intent of supporting and 
promoting creative projects through 
their ideation and realisation, by 
building a community of peers that 
could help develop each others 
ideas. Kublai aims at becoming a 
creative and innovative ecosystem 
where ideas can flourish and become 
real. The project is supported by 
the Italian Ministry for Economic 
Development.
www.progettokublai.net

Alberto Cottica

Individuals
Connecting people for social change



1. ‘Individuals’ 
group at work.

2. Weconomy 
book. In the 
picture is the 
‘Future Topic’ 
from Leandro 
Agrò.

3. The Creative 
Industries 
Sustainability 
report cover.

1

Individuals
Connecting people for social change

2 3



Individuals
Connecting people for social change

Ben joined the conversations with 
a specific interest in how service 
thinking can be applied to enable 
a more sustainable solution. Using 
cars and mobility as an example 
and sharing key car and mobility 
projects from livework Ben explored 
the various service models that are 
possible and the design decisions that 
are essential to the success of services.
http://www.livework.co.uk

Ben Reason

The RSA, associated throughout its 
250-year old history with design, has 
recently argued that design is a form 

of resourcefulness: a deliberate and 
practised ability to make something 
out of what’s available. Further, that 

this resourcefulness will be better 
distributed – and society enhanced – 
if design is released from its narrow 
definition as a professional activity, 

and more people acquire design 
capability. 

In order to test this argument, the 
RSA identified a group who have a 

particular need to be resourceful, but 
are not designers: people with spinal 

cord injuries. In particular, the project 
aims to discover how design can be 
usefully taught in a limited time to 

people who are not ready, able or 
inclined to study design in the formal 

context of university or college. 
http://www.thersa.org/projects/design

Emily Campbell



Individuals
Connecting people for social change

4. ‘Kublai’ 
website.

5. Live|Work 
website.

6. RSA 
Design & 
Resourcefulness
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Companies
Connecting SMEs and design for Innovation

The presentation explores the 
insights and lessons learnt from 

our experience at the Creative 
Industries Knowledge Transfer 

Network (CIKTN) in initiating and 
supporting a UK wide community of 

creative industry innovators. 
Particularly highlighted is the 

potency of linking people with 
innovation insights and funding 

opportunities as the basic ingredients 
for working to create a dynamic 
physical and virtual community 
around emergent technologies.

The presentation highlights some 
of the key technology drivers that 
impact on the creative industries 

in addition to the necessity of 
continually fostering innovative 
ways of connecting and sharing. 

Technology driven innovation and 
related social change are not new and 

has been central to many of the key 
transformative changes in human 
society. From the stone age to the 

virtual age – a key characteristic of 
disruptive technology is its ability 
to yield far reaching opportunities 

for supporting communities and 
designing connectivity.

https://ktn.innovateuk.org/web/creativektn

Jeremy Davenport

Across the UK, public water supplies 
risk running low, but we have higher 
water consumption levels than 
most of our European neighbours. 
We think what is needed is a new 
generation of water specialists, 
armed with the right tools to help 
their customers conserve water. But 

Clare Brass

My presentation sought to 
provide a direct response to the 
briefing paper detailing Italian 
initiatives – highlighting similarities 
and contrasts from an external 
perspective.
Barriers to innovation for small 
creative SME’s are fairly universal: 
(1) Understanding of innovation 
potential; (2) Identification of 
resources and time/space; (3) 
Accessibility of all required skills
Creative constraint? (i.e. what is the 
problem requiring a solution?)
I identified two broad models 
of support – whether public or 
privately financed – which generate 
a framework for innovation.This is 
initially about creating context and 
a knowledge base, with the potential 
to add an investment vehicle, support 
mechanism and market connection.
Both models have positives in 
driving the generation of new IP 
and catalyzing activity, the latter 
has an additional impact in creating 
businesses and addressing key 
development issues.
http://www.parameter.org.uk/

Mark Leaver

what should those tools look like? 
Plug-it will bring together plumbers, 
retailers, researchers and designers to 
look at ways in which professionals 
in the water industry can talk with 
their customers about using water 
wisely.
http://www.seedfoundation.com/



Companies
Connecting SMEs and design for Innovation

7. ‘Companies’ 
group at work.

8. Mobile 
Pie. A mobile 
game mixing 
location 
awareness, 
open data 
and a subtle 
environmental 
message 
– created 
through open 
innovation 
initiative 
Media 
Sandbox.

9. Creative 
Industries 
Knowledge 
Transfer 
Network 
(CIKTN) 
website.
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DesignHub is a continuative service 
for connecting young designers, 
SMEs and University (as research 
center) to foster innovation. This is 
done through a platform that merges 
results and issues after 10 years of 
experimentation on design driven 
innovation for SMEs that is now 
trying to become a self-sustainable 
knowledge exchange network. 
The platform enables the possibility 
to establish lasting relationships 
between companies and designers 
that in time can generate innovation 
and enhance the culture of design in 
Italian SMEs.
DesignHub also wishes to achieve 
an evaluation of all the services that 
a Design Research Center can offer 
to support the design industry in 
Italy. It tries in fact to give a virtual 
dimension to creativity helping 
businesses understand the qualities of 
design, and developing a “perpetual 
beta” idea, that is a permanent 
meeting place where knowledge can 
be exchanged in a safe and trusted 
environment (companies don’t have 
to be afraid of sharing their strategic 
visions and tools – designers are all 
selected on the basis of their curricula 
and portfolio) and innovative projects 
are supported by institutional 
trusted actors (university and local 
development agencies).
http://www.designhub.it

Venanzio Arquilla

Companies
Connecting SMEs and design for Innovation

Local current policy makers give 
enough interest in service design 

to create collaborative connecting 
people for social change/ connecting 
SMEs and design for innovation / to 

use design for sustainability?

Treviso Tecnologia is developing 
several networking actions and 

projects in order to raise up interest 
and to assess the wide potential still 

unexpressed. Our INTERREG 
IV C project ORGANZA, aims 

at improving policy-making in the 
field of creative industries and to 

strengthen regional economies by 
developing and evaluating new policy 

instruments, sharing experiences 
between different European regions 
and medium-sized cities. To achieve 

its objectives Organza brings 
together 13 partners with different 
models of policy development and 

which are at different stages of policy 
making.

Organza aims at creating a better 
understanding of policy development 

and implementation. It examines 
the entire value chain of creative 

industries from design to production 
including retailing and craft 

activities. Through publications and 
good practice presented in various 

seminars other regions will be able to 
benefit from the work of Organza.

http://www.organzanetwork.eu/

Roberto Santolamazza



Companies
Connecting SMEs and design for Innovation

10. DesignHub 
homepage.

11. Organza 
Network 
website.

12. Plug-it 
sketch.
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How to connect the food resources 
of a region so as to create a network 

of 0-miles services, feeding the town 
with the produce of the periurban 

countryside?
Nutrire Milano - Feeding Milano is 
an action research project funded by 
local institutions, aiming to create a 
sustainable foodshed. Developed by 
a partnership among Politecnico di 
Milano, Slow Food and Università 

di Scienze Gastronomiche, it 
aims to generate tangible shifts 

moving fast from theory to practice 
through pilot projects, that require 

tight collaboration with the local 
communities. Field immersion 
and close interaction with the 

stakeholders are crucial. In doing 
this, the designer acts as a coach and 

visionary harbinger.
http://www.nutriremilano.it/

Anna Meroni

100 Cascine promotes a new tourism 
system in Lombardy, throught an 

innovative service design which 
creates a network of cascine in rural 

areas that enhance peculiarities of 
each cascina. 

In order to recover the cascine, we 
have to give them new functions in 

relation to both their enviroment and 
the network, safeguarding traditional 

heritage, thus helping farmers/
owners. 

Alessandro Belgiojoso

In the UK, 7 million mattresses go to 
landfill every year and approximately 
1,500 mattresses are dumped every 
month on the London Borough 
of Lewishams’ streets. Mattresses 
are rich in materials, ranging from 
high-tech memory foam to lo-tech 
hemp. The Design Connectivity 
presentation showed the methods 
under exploration to consider the 
interplay between perceptions, use 
and design of the mattress and 
potential service systems that deal 
with manufacture, sales, usage and 
end-of-life processes in the domestic 
mattress.

Alison Prendiville

Places
Connecting for sustainability

C-life is a urban development project 
aimed at building a sustainable 
mixed-use block in the Jätkäsaari 
area of Helsinki.
The main focus is on providing a 
carbon neutral living environment 
in the scale of an urban block 
through innovative architecture, 
ICT-solutions and integrated 
service offering. Inside the design 
team Experientia is in charge 
of enabling future residents to 
adopt sustainable and low impact 
behaviours. Experientia also supports 
and involves local entrepreneurs 
in developing and providing a 
competitive ecosystem of products, 
services and initiatives through 
a participative and collaborative 
approach.
http://www.experientia.com/

Irene Cassarino e Camilla Masala
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Connecting for sustainability
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13. ‘Places’ 
group at work.

14. Nutrire 
Milano.

15. Mattresses 
dumped on 
the London 
Borough of 
Lewishams’ 
streets.



DACRC delivers new products, 
systems and services that are 

developed, tested, and implemented, 
to address specific crime and 

community safety issues, also to build 
operational capacity amongst crime 
prevention professionals and others 

concerned with crime prevention 
and community safety, including 

suppliers, managers and providers 
of public spaces and services.  The 

major research and policy challenges 
in this area are identified by the fact 

that designers must often respond 
to contexts that produce multiple, 

sometimes competing, ‘social’ design 
agendas. In such cases the question 
arises of ‘which social agenda to be 
responsible to?’ In response to such 

‘wicked’ design scenarios socially 
responsive designers work with the 
relevant ‘social actors’ (individuals, 

institutions, governmental 
organizations, enterprises, and 

non-profit organizations) to 
understand the design conflicts 

and compatibilities present, within 
the context of the brief, so as to 

amplify compatibilities and minimize 
conflicts where possible. Design 

thinking is important here.  When 
conflicts cannot be resolved (rarely) 
then design decisions must be made 

according to context, research and 
negotiation. Our work explores 

these conflicts and suggests more 
design research models are needed 

to articulate how best to respond to 
complex social design scenarios.

http://www.designagainstcrime.com/

Adam Thorpe

My presentation considered the 
territory of a local authority and 
how best to stimulate new types of 
services and change the culture of 
service development. Working with 
thinkpublic, the Prototype Barnet 
project has worked to build the 
capacity within the Council to use 
collaborative design and prototyping.  
The value of this approach has been 
in stimulating different service ideas, 
opening the council to different 
actors and new ways of delivering 
services, and testing ideas early 
before committing resource. This 
project is now testing different 
methods to embed and scale this 
approach across the council including 
developing a supportive toolkit and 
peer mentoring.
http://www.nesta.org.uk/areas_of_work/public_
services_lab

Rosie Farrer
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Output
Analysing outcomes

Action
In the final activity the results of the 
seminar have been collected, both 
through structuring the What-Why-
How map and through building a 
dissemination strategy aimed at 
envisioning future initiatives.

Aim
The aim has been to define common 
guidelines and working areas to image 
future shared activities between the 
people involved in the seminar. 

Tools
Dissemination tools
The activities and the ideas emerged 
in the seminar/workshop are 
disseminated by using different 
media: a booklet, a blog, the different 
platforms of the organisations involved 
in the seminar.





Individuals

Highlights
When it comes to individuals, connectivity concerns 
both macro issues and micro issues. These encompass 
the generation of new business models, productivity 
and mobility concerns, new paths to harnessing 
information and knowledge, new production 
methods, and the role of designers as enablers.

The design of connectivity is relevant to create a 
smarter society, to enable people to act, to remove 
barriers as well as creating resource effectiveness, 
maximise the resilience of communities and 
empower people in participating. In the future 
this might lead to a convergence between physical 
and digital, the dematerialisation of products 
and the increased importance of individuals as 
capable of generating social capital that is vital to 
social regeneration and to promote a shift towards 
collaborative behaviors.

Finding the right people is the key for such 
engagement. This concerns understanding cultural 
constraints, building trust, envisioning benefits, 
assuming good will, spotting the gatekeepers and 
accepting the lack of control over real collaboration.
Different motivations from money are emerging 
that promote such issues, as well as new forms of 
education and schools, sharing, trading, bertering and 
gifting. Conversation seems to be the right approach, 
where a “life coach” or a “temporary hero” will be 
the key to open up spaces of communication, both 
tacit and explicit.





Companies

Highlights
For companies engaging in connectivity, design and 
sustainability is important to envision the business 
model of the future. This lies at the centre of the 
map developed during the seminar and develops in 
a series of challenges, all of which are to be taken into 
account if addressing the challenge.

Companies face many concerns when it comes 
to opening up and collaborating, starting with 
the meaning of participation and accessibility 
in a business environment, the right approach 
to including open source in a firm’s daily job, 
the need for appropriate policies to protect the 
business, and the will to enable the company 
to take risks together with the people that 
participate in its growth.

Should creativity be a consistent part of a business 
model based on collaboration or an external output? 
Or should the two be equal contributions to the firm’s 
development?

A service economy, creative commons licenses, 
and social technologies are all examples of how the 
economy and the society are moving towards a new 
kind of firm and a new kind of organisation that is not 
a stock market share or a value to be bought and sold. 
The challenge is therefore to reconfigure these assets 
and prepare the ground for new ecosystems that will 
generate this kind of company, using a new exchange 
currency that is collaboration.





Places

Highlights
Places look at the chance of designing connectivity 
in a systemic way. This means first of all aiming at 
identifying an ecosystem of alternatives which could 
guide life towards sustainability.

Design is central in this matter, because it can 
make an issue relevant so that people start to 
consider it. Problems prevention can in fact be 
designed through involving the whole range of socio-
economical actors in a place, where connectivity 
mainly means design of relationships.

In this systemic vision connectivity means mainly 
linking needs with resources and opportunities, 
developing social enterprise models, but also more 
simply sharing experiences.
Connectivity is in fact reshaping the idea of 
ownership and allowing the combination of 
different stakeholders to generate a broader view 
of a problem. Moreover it is becoming increasingly 
relevant to build social capital that allows the 
emergence of innovative ideas and the harnessing of 
lead users insights.

Design emerges with an important role in working on 
connectivity, because it can create a shared identity 
and a participated understanding of a vision for the 
future of a community. Its role as guidance is vital, as 
is the possibility to build tools and skills for raising 
awareness and increasing sharing.







Future initiatives

The seminar has been a first attempt at creating a network of 
academics, professionals and policy makers to explore the issue 
of connectivity and its connection to design. The aim of such 
network is to share insights, experiences and vocabulary, to 
empower people and develop understanding on the proposed 
topics.

During the event design has come forward as a multi-faceted 
cross-perspective approach to learning, researching, living 
and working in general. We want to try and develop this 
understanding in order to use it as a frame for discussion 
between free individuals/thinkers who can collaborate on 
shared interests.

It emerged that sharing is happening at a phenomenal rate 
and that today each person can be considered a highly 
enabled collaborator. This is happening not only because of 
a technological enhancement, but also because of a cultural 
shift that considers access more important than ownership and 
experience more important than possession.

We believe that individuals are the key to this new way of 
producing, consuming and experiencing the society in general 
and we want to try and empower this shift. Understanding 
connectivity seems like a first step towards this, as it can unravel 
the power of collaboration.

If you are interested in knowing more, please check out our 
blog: www.designhub.it/designingconnectivity

3.
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Venanzio Arquilla, designer and researcher of the INDACO Department of Politecnico 
di Milano, is a Assistant Professor of the Design Faculty of Politecnico di Milano.
He occupies himself in design policies, in design for small and medium size companies 
(SME’s) and for craft firms, and in service design; he has carried out many researches 
on design centers and on management models of research, innovation and technological 
design transfer at international level; he runs  action-research projects with local firms and 
productive systems for Politecnico di Milano in different italian’s region.

Venanzio Arquilla
Researcher, INDACO Dep., Politecnico di Milano

Clare Brass was a prominent product designer, who began early on in her career to explore 
ways of using design to help people adopt more pro-environmental behaviour. Leader 
of Sustainability at the Design Council until 2007, she is recognised as an outspoken 
champion of design and sustainability and is set up SEED Foundation new ways for 
designers to use their professional abilities while addressing social and environmental 
challenges. She was Senior Design Tutor at Design London, bringing social enterprise 
and sustainability thinking to business, design and engineering students at Royal 
College of Art and Imperial College, and is now establishing a new research centre for 
sustainability at the RCA.

Clare Brass
Director, SEED Foundation

Emily Campbell published a new account of design for the Royal Society for the 
Encouragement of Arts, Manufactures & Commerce in 2009, arguing that the potential 
of design today is to make people and communities more resourceful and self-reliant. 
As Director of Design for this 250-year old society, she is testing this account in debate, 
research, public engagement projects and design education. These projects currently 
include an innovative design-training programme for people with spinal cord injuries and 
the development of new secondary school design curriculum recommendations.

Emily Campbell
Director of Design, RSA

Born in Milan in 1963, he lived and worked in Italy and abroad. After a long experience 
in retailing and FMCG, in 2008 he started to focus on cultural projects related to 
photography and requalification of specific sites and territories (Earth & Light and 
RSVP). In 2008 he gathered a group of experts to promote an ambituos project aimed 
to rehabilitate rural buildings and cultural heritage: 100 Cascine, a project for the active 
safeguard against soil erosion and functions of land.

Alessandro Belgiojoso
Project Leader, 100 cascine



Irene is a researcher on open innovation, with a particular focus on collaborative 
distributed peer production processes within creative industries. 
She has a PhD from the Polytechnic of Turin and she also studied at the ARC Centre 
for Innovation in Creative Industries in Brisbane, Australia, at SPRU (Science and 
Technology Policy Research), University of Sussex, Brighton, UK, and the MIT Sloan 
School of Management in Boston. 
Before joining Experientia, she collaborated as a research assistant with the Dpt. of 
Production Systems and Business Economics of the Polytechnic of Turin, with the 
Oxford Internet Institute of the University of Oxford and with the Piedmont Regional 
Government in the policy advisory staff of the Ministry for Research and Innovation. 

Irene Cassarino
Senior innovation expert, Experientia

Jeremy works at the heart of the knowledge economy in catalysing innovation at the 
interface between the creative industries and digital technologies. 
Jeremy’s professional life has been defined by his ability to communicate and collaborate 
across boundaries: geographic, political and professional. His background includes a mix 
of public and private sector experience from working as a knowledge transfer specialist 
for London’s University of the Arts to designing and managing projects at the centre of 
economic reform across the newly independent countries of Central Europe in the 90s. 
The CI KTN is funded by the Technology Strategy Board to support technology driven 
innovation across the UK’s creative industries. The delivery consortium is led by the 
University of the Arts in London and includes Imperial College, RIBA and TIGA. 
Further information on the CI KTN can be found at the Creative Industries Knowledge 
Transfer Network.
Jeremy is also chair of the Advisory Board for the Digital Bic EC project and 
http://www.digibic.eu/home.asp and a member of the UK’s Associate Parliamentary 
Design Commission http://www.policyconnect.org.uk/apdig/design-commission

Jeremy Davenport
Co-founder and Deputy Director of the Creative Industries KTN 

Music and social sciences have always been my main interests. Unable to decide between 
the two, I decided to pursue both and ended up a strange mixture of folk-world musician 
and economist interested in human creativity as a development engine.
As an economist, I am an expert on collaborative governance. Pervasive information and 
communication technologies, together with the societal changes they have been associated 
with, enable public policy and even public services to be collaboratively produced. I have 
firsthand experience in establishing, nurturing and running communities of citizens that 
work with government towards public goals. I work mainly for the Italian Ministry of 
economic development and the Council of Europe, but I also have regional and local level 
experience. I am interested in complexity economics as a framework to think about these 
things; to get my thinking deeper and more rigorous, I am doing research in this area, 
funded by European information society programmes, which doubles up as a Ph.D. thesis 
at Alicante University. I am the author of a book on the wiki government, many journal 
articles and this blog, and I try my best to be reader-friendly while not watering down the 
arguments.

Alberto Cottica
Project Leader, Kublai



Mark is an independent consultant with 20 years experience across the media industries. 
Two key themes have categorised Mark’s career, whether working for a dot com start up 
or a national broadcaster: the combination of content and emerging digital technologies; 
and the connection of creative business to international markets.

For the Creative Industries KTN Mark’s role is to link insight, experience and 
opportunity in international markets back to the CIKTN community – creating positive 
connections and highlighting global best practice and growth potential.

Mark Leaver
Global Markets Advisor, Creative Industries KTN

Rosie joined NESTA in January 2010 to work on the Age Unlimited programme, which 
targets people in their fifties and up, experimenting with ways to extend employment 
opportunities; create more flexible work in accordance with the needs and aspirations of 
older workers; and find better ways to support the transition to other roles and interests.
She is working across a portfolio of 11 projects to help them involve prospective service 
users in the design of their services and test and refine their ideas using prototyping 
techniques.
Previously Rosie worked at the Design Council on the Public Services by Design 
programme, helping public sector managers to build awareness and understanding of how 
design can help in the process of developing and delivering better public services.
She is a Psychology graduate, and also holds an MSc in International Development and 
Environment.

Rosie Farrer
Development Manager, Public Services Lab, NESTA

Strategist and design manager for Logotel, a benchmark company promoting collective 
innovation in business enterprises. Project manager in charge of the Weconomy system, 
who has ‘designed’ and brought collaborative projects to fruition for major Italian 
companies using WE Design Processes. She is the author of the Business Retail Iceberg 
aimed at the evolution of companies’ organisational models. She has a passion for retail 
sales and, in the past 10 years, has designed and implemented several Concept Stores at 
international level in Peru, Chile, Brazil, Greece, and Italy. She has carried out consultancy 
work on re-branding and on national sales networks, having developed analyses and 
research studies, and having acquired experience through training sessions, conferences 
and seminars.
An honours graduate in industrial design of the MIP Management School of the Milan 
Polytechnic, with a year at the Paris-based École Nationale Supérieure de Création 
Industrielle (ENSCI) being awarded, with top marks, a Master in Strategic Design.

Cristina Favini
Strategist & Manager of Design Logotel, Project & Content 
Manager Weconomy



Camilla is a service designer with a background in product design. In 2006 she graduated 
from the Polytechnic of Milan where she specialised in service design focusing on 
sustainable development. After experience in the furniture industry in Milan, she 
started working for Experientia as a service designer and researcher. For Experientia 
she has worked on research projects mainly focused on developing markets and mobile 
communications. She was also involved in concept generation processes for some 
international telecommunication companies. Camilla is very interested in understanding 
people because she believes that people are a key factor in every design process.

Camilla Masala
Service Designer, Experientia

Stefano Maffei
Associate Professor, INDACO Department, Politecnico di Milano

Stefano Maffei is an architect and holds a Ph. D. in Industrial Design. He teaches Design 
(Product Design, Service Design, Project Methods and Techniques) at the Industrial 
Design Faculty of Politecnico di Milano. He is involved in academic research activities as 
the coordinator of the Design Research Agency SDI (Sistema Design Italia_INDACO 
Department_ Design Faculty of Politecnico di Milano). He also teaches and is a Faculty 
member of the Master in Strategic Design, Faculty of Design, Politecnico di Milano 
where he coordinates the Local Development Area and had been teaching in workshops 
and project works. He is a Faculty member of Design Ph.D.(DIECM), INDACO 
Department (Industrial Design, Arti, Comunicazione e Moda), Politecnico di Milano.
He has coordinated (2001-2007) the design and exhibit activities of OPOS Design 
Foundation, Milan. His design works have been published by several design magazines 
such as Modo, Domus, Abitare, and Interni, and his writings have been published by 
Electa, Scheiwiller, Abitare Segesta, Editoriale Sole 24 Ore, Lupetti, Eleuthera, Alinea, 
Poli.Design.
His current research and work interests are: strategic design, service design, theory of 
innovation, design driven innovation in local productive systems, activity system design, 
design for local development, ethnographic research methods, action research methods.

Architect and designer, Anna is PhD in Industrial Design and coordinator of the 
research group DIS (Design and Innovation for Sustainability) – Strategic Design, of the 
Department of Design - INDACO of Politecnico di Milano. Her topics of investigation 
are Service Design and Strategic Design towards sustainability, with a specific emphasis 
on social innovation and place development. Anna works around the concept of 
Community Centred Design. She teaches at Politecnico di Milano, is part of the board of 
the PhD and co-director of the Master in Strategic Design. She is also visiting professor 
in other universities in the world.

Anna Meroni
Researcher, INDACO Dep., Politecnico di Milano



Katie is a Knowledge Transfer Consultant at the University of the Arts, London (UAL) 
where her role is to support the University and its staff in building and delivering 
knowledge exchange and commercial collaborations with external partners in the UK 
and overseas. Katie also supports the Creative Industries KTN, a consortium based and 
government backed national knowledge transfer network (led by the UAL), helping 
UK creative businesses to enhance their economic competiveness and value. She has 
held business development and international development posts at several leading UK 
universities and holds an MSc in International Development and Project Management. 

Katie Mills
Knowledge Transfer Consultant at the University of the Arts London 

Marzia is a Research Associate in Design at Politecnico di Milano. She also cooperates 
with the research centre Imagination Lancaster at Lancaster University. She researches 
mainly on the topic of Collaborative Networks, Community Building,  Innovation, 
and the design of connectivity. She looks at the role of design in these topics and its 
links with Creativity, Invention and Innovation. Main aim of her research is to identify 
how designers and Design Research can have a role in fostering innovation through 
collaboration and networking, developing tools that - by design - can help SMEs and 
other socio-economical actors. Since 2007 she cooperates in teaching activities, especially 
the Product Service Systems study course at Politecnico. 

Marzia Mortati
Research Associate, INDACO Dep., Politecnico di Milano

Alison Prendiville is Deputy Director of the Centre for Competitive Creative Design 
(C4D), a multi-disciplinary collaboration between LCC, University of the Arts London 
and Cranfield University and Course Director for the MDes Innovation and Creativity 
in Industry programme. Her doctorate was an industry funded PhD with Thorn 
Transit Systems International (now Cubic), investigating the relationship between the 
specification of engineering hardware (revenue collection systems) in public transport 
and the design of the passenger service experience. Her more recent C4D work relates to 
the application of service design principles and methods for designing service systems for 
sustainability and healthcare devices.

Alison Prendiville
Deputy Director of C4D (Centre for Competitive Creative Design) 
Course Director MDes Innovation and Creativity in Industry at 
London College of Communication, University of the Arts.



Roberto Santolamazza holds a Masters degree in Car Engineering and a degree in 
Electronic Engineering (Industrial Automation and Robotics) from Padua University, 
Italy. Roberto Santolamazza has Italian nationality. He is fluent in English and proficient 
in French and German.  Prior to joining Treviso Tecnologia, Roberto had worked in a 
major consulting firm, Accenture, in a wide famous Italian Car Manifacturer, Ferrari 
SpA, and in the European Technical Center of a major Japanese multinational electronics 
company, located in Holland, Omron Corporation.
He’s now the General Manager in charge of Treviso Tecnologia.

Roberto Santolamazza
Director, Treviso Tecnologia

live|work is a service design & innovation consultancy whose clients include: The BBC, 
The NHS, Experian, Fiat, Norwich Union, WWF, One North East, Orange, Sony 
Ericsson, Vodafone, Nokia, Telecom Italia, the NHS, & The Cabinet Office. 

Academic connections include: SAID Business School Oxford, Cranfield Business 
School, Interaction Design Institute Ivrea, Köln Institute of Design, Royal College of Art. 

Ben Reason
Director and Founder, Live|Work

Architect and Full Professor of Industrial Design at the Design Faculty of Politecnico 
di Milano. He has repeatedly worked on topics concerning role of design in the “Made 
in Italy” sectors and in industrial districts. In several researches he has deepened topics 
concerning design driven innovation and design knowledge management.  He was 
founder and responsible for SDI - Sistema Design Italia (Italian Design System), a  
national design research network that involves twelve Italian design Universities. He 
was past member of the board of directors of Fondazione Politecnico. He is currently 
President of Consorzio POLI.design and member of the board of directors of Fondazione 
ADI per il Design Italiano. 
On behalf of Politecnico di Milano he is following many projects, among which Design 
Focus Observatory and Design Directory Italia. He is in charge of many educational 
projects for transferring design innovation in local, national and international contests and 
for the internationalisation of enterprises, especially in the area of BRIC countries.

Giuliano Simonelli
Full professor, INDACO Dep., Politecnico di Milano



Adam is Reader, Socially Responsive Design (0.6) in the School of Graphic and 
Industrial Design at Central Saint Martins College of Art and Design where he has 
worked since 2003; He is also Director of DAC’s Bikeoff initiative as well as Associate 
Director Design Against Crime Research Centre. Adam co founded the design label 
Vexed Generation in 1993 and continues to direct and manage (with Joe Hunter) Vexed 
Design, and take designs to market.
 His research activities with the DAC Research Centre are practice-led and design 
focused. He has applied research findings to create numerous anti crime products, most 
recent designs include a range of anti theft bike parking stands delivered in 2007.

Degree and PhD in Design. She is researcher at the Politecnico di Milano working on 
service design, strategic design and design for local development fields. She also worked 
on participative methods in design, ethnographic research and action research projects.
Since 2002 she works at SDI Office (Italian Design System) of INDACO Department, 
she also is involved in the coordination team activities of DES (Service Design Centre).

Adam Thorpe
Reader, Design Against Crime Research Centre (DAC), Central 
Saint Martins College of Art and Design

Beatrice Villari
Researcher, INDACO Dep., Politecnico di Milano



Organising institutions

INDACO is the Department of Industrial Design, Art, Communication and 
Fashion and together with the other sixteen departments in Politecnico di Milano, 
deals mainly with scientific research activities. It collaborates with associations, 
institutions and local agencies, focusing on promoting design as key element for 
development and strength of the national economic system. Through collaborations 
and researches at European and extra-European level, INDACO also wants to 
diffuse a culture of innovation centered on design, able to push forward the whole 
Italian industrial system. INDACO collaborates also with the other departments 
in Politecnico on specific multidisciplinary projects, involving engineering and 
architecture as well as with all of the actors in the Italian Design System. These are 
firms, associations, cultural institutions and citizens. Through these collaborations, 
the aim of INDACO is to build a stronger design culture all over the country.

INDACO Department
Politecnico di Milano

The UK realises that research is an international endeavour and it has created a 
network of professionals based in British diplomatic missions around the world 
to respond to emerging science, innovation and policy priorities and catalyse new 
collaborations.
The UK Science and Innovation Network in Italy informs UK policy making 
on S&I maintaining a flow of information on developing science policies and 
programmes of interest to the UK, it creates excellence through collaboration with a 
targeted programme of events on research, technology and innovation, and identifies 
challenges and opportunities in emerging issues by horizon scanning and sharing of 
best practice.

For further information please contact:
Alessandra Ferraris, British Consulate General, Milan               
E-mail alessandra.ferraris@fco.gov.uk                                         

Laura Nuccilli, British Embassy, Rome
E-mail laura.nuccilli@fco.gov.uk 

UK Science and Innovation Network
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